
THE GREAT CATALOG COMEBACK

Why(& How)Retailers Are Embracing Print CatalogsAgain



CATALOGS THROUGH THE YEARS

Some Of The Best



THE STATS

72% of people 
are more

interested in a
company’s

products after
seeing them in a
print catalog

84% of people
have

purchased
an item after
seeing it in a

catalog

Did You Know??

57% prefer
print

catalogs
over digital

ones

69% have read
a printed
catalog
before

purchasing
online

60% of people
who read

catalogs will
also visit a
company’s

website

77% of catalog
recipients visit

a store or
website

because of the
catalog

CATALOG
marketing

Response rates
increased 170% 
from 2004 to

2018

direct mail
response

rate is 5.3%
vs. 0.6% for

email
marketing



WHY ARE CATALOGS MAKING A COMEBACK?

The reason for the decline is also the reason for the resurgence.

CHANGES IN DIGITAL MARKETING

DIGITAL OVERLOAD 

EMOTIONAL CONNECTION

OMNICHANNEL INTEGRATION

ENHANCED VISUAL & CREATIVE

PERSONALIZATION



ENHANCEMENTS IN VISUAL &

CREATIVE CONTENT

LIFESTYLE
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20 BENEFITS OF CATALOG MARKETING

BRAND VISIBILITY
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Influence Purchasing

Strengthen Brand

Nurture EXISTING Customers

Versatility

Large Content Canvas

Breadth Of Products
AD SPACE

Brand Voice
LASTING IMPRESSION

Print Preference

Easy Viewing

EZ Digital Translation

Multiple Touchpoints
Cost EffectiveLong Lasting

Nostalgia & Newness



TELL YOUR BRAND STORY 

ADD CONTENT: MAGALOG

COMBINE CATALOGS WITH EMAIL STRATEGY

TEST DIFFERENT FORMATS & PROMOTIONS 

HEDONIC & EXPERIENTIAL VS. UTILITARIAN

THE FUTURE OF CATALOGS

Things To Consider

SYNCH ONLINE AND CATALOG DATABASES

LIMIT FREQUENCY

ADD WHITE SPACE

MAINTAIN DESCRIPTIONS & TEXT

MEASURE & TRACK RESULTS



Adapt or die.
Brad Pitt AKA Billy Beane

Moneyball


